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Total Sales Value Indices of Chain Stores at Constant Prices
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CENTRAL BUREAU OF STATISTICS N'uo'VLOY N'TOINA MDY

TOTAL SALES VALUE INDICES OF CHAIN STORES FI'YUQ NINWYI 7Y NIDNA 10 1 TN
AT CONSTANT PRICES D'wiap ornna
BASE: 2002 = 100.0 100.0 = 2002 :0'02n
Table 1 1ni?
@ 0'WIA7 D' PI'YA NINYY 7¢ NNDNA 10 1 ' TTn
Total Sales Value Indices of Chain Stores Goods at Constant Prices
@anan nIrmy Dhn D'MIpn DM
Trend? Seasonally adjusted Original data
iy % TN iy % TN Gy % Tm
% Change®] Index [% Change®] Index |% Change®| Index

2002 | -0.6 102.8 0.6 102.7 -1.2 100.5 1 2002

1] -0.4 102.3 1.0 103.8 -9.7 90.8 1

11 -0.5 101.8 -1.8 101.9 30.9 118.9 1l

v -0.7 101.1 -0.4 101.4 -19.3 96.0 v

\% -0.8 100.4 -0.3 101.1 4.1 99.9 \%

VI -0.8 99.6 -1.6 99.5 -8.2 91.7 \

Vi -0.7 98.9 -2.2 97.2 7.2 98.3 Vil

VI -0.5 98.4 6.9 104.0 10.5 108.6 Vil

IX -0.3 98.1 -5.9 97.8 -4.1 104.1 IX

X -0.1 97.9 0.8 98.6 -4.7 99.2 X

Xl -0.1 97.9 -2.0 96.7 -8.1 91.2 XI

X1 -0.1 97.8 2.9 99.5 10.6 100.9 X
2003 | -0.1 97.7 -0.6 98.8 -2.3 98.6 | 2003

1 -0.1 97.6 23 101.1 -10.4 88.3 1

1] -0.2 97.4 -8.6 92.4 2.0 90.1 1l

v -0.1 97.3 24 94.6 18.5 106.8 v

\Y 0.0 97.3 2.7 97.2 -10.8 95.3 \Y

VI 0.1 97.5 2.0 99.1 -3.8 91.7 \

Vi 0.3 97.8 0.1 99.2 9.3 100.2 Vil

VI 0.4 98.2 -1.3 97.9 0.3 100.5 Vil

1X 0.5 98.7 -1.7 96.2 7.7 108.2 IX

X 0.5 99.1 3.2 99.3 -7.1 100.5 X

X1 0.4 99.6 1.4 100.7 -6.8 93.7 X1

X 0.3 99.9 -0.3 100.4 10.0 103.1 Wl
2004 | 0.2 100.1 1.4 101.8 -4.4 98.6 1 2004

1] 0.2 100.3 -3.3 98.5 -10.0 88.7 1

11 0.2 100.5 15 99.9 25.4 111.2 1l

v 0.4 100.8 0.4 100.3 -7.5 102.9 v

\% 0.5 101.3 1.0 101.4 -5.1 97.7 \%

VI 0.6 101.9 1.0 102.4 -0.5 97.2 \

Vi 0.6 102.5 -0.6 101.8 53 102.4 Vil

VI 0.5 103.0 1.3 103.1 3.7 106.2 Vil

I1X 0.4 103.3 21 105.3 53 111.8 IX

X 0.2 103.6 -1.7 103.5 -10.1 100.5 X

Xl 0.2 103.7 1.4 104.9 0.6 101.1 XI

X1 0.2 103.9 -1.6 103.2 7.5 108.7 X
2005 | 0.2 104.2 -1.0 102.2 -10.9 96.8 | 2005

1 0.4 104.5 2.8 105.1 -5.4 91.6 1

11 0.5 105.0 4.8 110.1 14.1 104.5 11

v 0.6 105.7 -7.6 101.8 13.2 118.3 v

\% 0.7 106.4 4.5 106.3 -13.3 102.6 \%

VI 0.7 107.2 1.0 107.4 0.6 103.2 Vi

Vi 0.7 108.0 1.2 108.7 4.5 107.8 Vil

VI 0.6 108.7 0.1 108.8 6.0 114.3 Vil

1X 0.6 109.3 -1.5 107.1 3.1 117.8 IX

X 0.5 109.9 5.0 112.4 -9.3 106.9 X

Xl 0.5 110.4 -2.0 110.2 -0.4 106.5 XI

X1 0.4 110.8 -1.0 109.1 4.7 1115 X
2006 | 0.4 111.2 2.9 112.3 -2.6 108.6 | 2006

1 0.3 111.5 -0.7 111.5 -10.4 97.3 1

11 0.2 111.7 0.2 111.8 18.3 115.1 11

v 0.0 111.7 1.3 113.3 4.3 120.0 v

\% 0.0 111.7 -1.2 111.9 -7.4 1111 \%

VI 0.0 111.7 -0.6 111.2 -5.8 104.7 \

Vi 0.1 111.8 -4.5 106.1 0.4 105.1 Vil

VI 0.2 112.0 4.3 110.7 10.7 116.3 Vil

I1X 0.4 112.5 2.6 113.5 5.7 122.9 IX

X 0.6 113.1 -1.1 112.3 -7.2 1141 X

Xl 0.7 113.9 1.2 113.7 -2.3 1115 XI

X1 0.8 114.7 3.0 117.1 5.7 117.9 X
2007 | 0.8 115.6 -2.0 114.8 -5.3 111.7 | 2007

1 0.8 116.6 15 116.5 -8.9 101.8 1

11 0.8 117.5 0.8 117.5 30.3 132.6 11

v 0.8 118.4 -3.8 113.0 -15.5 112.0 v

\% 0.7 119.2 5.9 119.7 6.1 118.8 \%

VI 0.6 119.9 -0.5 119.1 -5.7 112.0 \

Vi 0.5 120.5 21 121.6 8.2 121.2 Vil

VI 0.4 121.0 0.5 122.3 7.3 130.1 Vil

IX R 0.4 121.5 -2.2 119.6 -4.9 123.7|R IX

X * 0.3 121.8 1.9 121.8 -2.3 120.9]* X
* Provisional data. .D"yIX DM ¢
(1) Excluding fuel and including food. i 2201 @97 N7 (1)
(2) According to Henderson Method. .loamn nuw ' 7y (2)

(3) Percentage change - on the previous month. .DTIPA UTINA nnyY - '0'w TInx (3)



CENTRAL BUREAU OF STATISTICS
FOOD SALES VALUE INDICES OF CHAIN STORES
AT CONSTANT PRICES
BASE: 2002 = 100.0

Nj7'V0'VLOY N'TOINN NOYN
'Y NINYA Y [ITDA NIRRT
D'Wiay D"'Nna
100.0 = 2002 :0'02n

Table 2 2n1?
D' DI'NNA PI'YA NINYY 7¢ [ITAR TNDR W T
Food Sales Value Indices of Chain Stores at Constant Prices
Manan nIrmay Dan D' DM
Trend" Seasonally adjusted Original data
Gy % Tm Gy % T Gy % T
% Change‘z’ Index % Change‘2 Index % Change‘2 Index
2002 | -1.3 101.3 -0.4 102.2 4.8 103.0 | 2002
1 -0.3 101.0 -1.4 100.8 -13.8 88.8 1
1] -0.3 100.6 -0.6 100.2 27.0 112.8 1l
v -0.3 100.3 0.1 100.3 -12.6 98.6 v
\Y -0.3 100.0 11 101.4 5.7 104.2 \Y
VI -0.3 99.7 -1.7 99.7 -11.7 92.0 \
Vi -0.2 99.6 -2.0 97.7 7.5 98.9 Vil
VI -0.1 99.5 4.8 102.4 6.6 105.4 Vil
1X 0.0 99.5 -4.1 98.2 -1.4 103.9 IX
X 0.1 99.6 0.5 98.8 -3.3 100.5 X
X1 0.2 99.8 0.0 98.8 -6.7 93.8 X1
X 0.2 100.0 1.4 100.2 4.9 98.4 Wl
2003 | 0.1 100.1 11 101.3 6.6 104.9 1 2003
1] 0.1 100.2 4.5 105.8 -11.2 93.2 1
11 0.0 100.1 -5.3 100.2 2.0 95.1 1l
v -0.1 100.0 -3.7 96.6 12.6 107.1 v
\% -0.2 99.9 2.2 98.7 -6.6 100.0 \Y
VI -0.1 99.7 3.8 102.4 -5.2 94.8 \
Vi -0.1 99.6 -2.8 99.5 6.4 100.9 Vil
VI 0.0 99.6 -2.1 97.5 -3.0 97.9 Vil
I1X 0.0 99.7 0.3 97.8 11.8 109.5 IX
X 0.0 99.7 3.2 100.9 -4.8 104.2 X
Xl -0.1 99.6 -0.1 100.8 -11.6 92.1 XI
X1 -0.2 99.4 -0.7 100.1 9.2 100.6 X
2004 | -0.3 99.2 0.2 100.3 -1.2 99.4 | 2004
1 -0.4 98.8 -2.2 98.0 -11.5 88.0 1
1] -0.3 98.5 -0.5 97.5 20.3 105.9 1l
v -0.2 98.3 -0.3 97.3 -2.7 103.0 v
\Y 0.1 98.4 0.7 98.0 -6.3 96.5 \Y
VI 0.2 98.6 1.2 99.1 -1.0 95.5 \
Vi 0.3 98.9 0.0 99.1 4.8 100.1 Vil
VI 0.2 99.1 0.2 99.3 -0.2 99.9 Vil
1X 0.1 99.2 6.5 105.8 12.1 112.0 IX
X 0.0 99.2 -5.1 100.4 -11.8 98.8 X
Xl -0.1 99.1 -0.9 99.4 -3.6 95.2 Xl
X 0.0 99.1 -1.8 97.6 7.0 101.9 Wl
2005 | 0.2 99.3 -0.3 97.3 -9.9 91.8 | 2005
1 0.4 99.7 2.9 100.1 -3.9 88.2 1
1] 0.6 100.3 3.2 103.4 11.1 98.0 1l
v 0.7 101.0 -7.0 96.1 9.2 107.0 v
\Y 0.6 101.7 6.6 102.5 -5.3 101.3 \Y
VI 0.5 102.2 0.4 102.9 0.0 101.3 i
Vi 0.3 102.5 -0.3 102.6 0.3 101.6 Vil
VI 0.1 102.6 0.1 102.7 4.9 106.6 Vil
1X 0.0 102.5 -1.1 101.5 5.9 112.9 IX
X -0.1 102.4 15 103.0 -12.1 99.2 X
X1 -0.1 102.3 -1.6 101.4 -2.0 97.2 Xl
X -0.1 102.3 0.7 102.1 4.8 101.9 Wl
2006 | -0.1 102.2 1.0 103.1 -2.4 99.5 | 2006
1] -0.1 102.1 -1.1 102.0 -9.5 90.0 1
1] -0.1 102.0 0.1 102.2 16.1 104.5 1l
v -0.2 101.8 15 103.7 4.2 108.9 v
\Y -0.3 101.6 -2.4 101.2 -4.6 103.9 \Y
VI -0.3 101.3 -1.0 100.2 -7.9 95.7 \
Vi -0.2 101.0 0.8 101.0 4.1 99.6 Vil
VI -0.1 100.9 -0.3 100.8 5.0 104.6 Vil
1X 0.0 101.0 0.1 100.8 4.6 109.4 IX
X 0.2 101.2 -4.9 95.9 -9.3 99.2 X
X1 0.4 101.6 5.9 101.5 0.7 99.9 Xl
X 0.5 102.1 11 102.7 -1.0 98.9 Wl
2007 | 0.5 102.6 -0.8 101.9 18 100.7 | 2007
1] 0.6 103.2 11 103.1 -9.6 91.0 1
1] 0.5 103.7 2.4 105.6 28.8 117.2 1l
v 0.5 104.3 -6.0 99.2 -13.1 101.9 v
\% 0.5 104.8 5.7 104.8 5.6 107.6 \Y
VI 0.4 105.2 -0.5 104.3 -7.5 99.5 \
Vil 0.4 105.6 18 106.1 6.1 105.6 Vil
VI 0.3 106.0 0.2 106.4 6.3 112.2 Vil
I1X 0.3 106.3 -0.8 105.5 -2.7 109.2 IX
X 0.3 106.6 1.5 107.1 -1.9 107.1f* X
* Provisional data. .0"yIX Dam *

(1) According to Henderson Method.
(2) Percentage change - on the previous month.

Jlovmn now o 7 (1)
.DTIPA UTINA NNyY - "' TINK (2)
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