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Findings from the 2011 Household Expenditure Survey
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Diagram 1. Real accumulation change in monthly consumption expenditure 1997-2011
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Table A. Monthly consumption expenditure by main groups 2010-2011
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Diagram 2. Monthly consumption expenditure in quintiles of households, by net income for

standard person, 2011
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Diagram 3. Composition of consumption expenditure in quintiles of households, by net
income for standard person-selected sections, 2011 (percentages)
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Table B. Division expenditure of sub-groups by percentages for durable goods, 2011
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Diagram 4. Ownership on personal computer and Internet subscription, percentages
2001-2011
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Diagram 5. Percentage of households with Cable TV or satellite TV subscription, 2001-2011
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Diagram 6: Ownership on entertainment goods, in deciles of households, by net income
per standard person, 2011
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Diagram 7: Number of personal computers per 100 persons, in deciles of households, by
net income per standard person, 2011
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Diagram 8: Percentage of households with a computer and internet, in selected OECD
countries, 2010
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